
#16 - Writing Content That Sells: 
Marketing Affiliate Links with 
Purpose and Integrity
A comprehensive guide for Aging in Place Professionals on creating authentic, high-
converting content that naturally incorporates affiliate links.



Writing Content That Educates
Marketing Affiliate Links with Purpose and Integrity

I don't want you to think that this is about "selling".  This is actually about educating your readers and earning their trust, which in turn will help you to 
sell more of a product and/or service.

For Aging in Place Professionals:

Home modification providers

Occupational therapists

CAPS-certified professionals

Service-based providers

Equipment and tool providers



What You'll Learn Today
Create Authentic Content
Develop genuine, value-driven content 
that naturally incorporates affiliate links 
without sounding pushy or salesy.

Position Links Effectively
Learn strategic methods to position 
affiliate links within your content that feel 
helpful rather than promotional.

Build Trust While Earning
Discover how to maintain audience trust 
and professional integrity while 
developing passive income streams.



Quick Recap: Affiliate Marketing Foundations
Last Week's Key Points

Affiliate marketing basics - earning commissions by promoting 
others' products

How this model benefits aging in place professionals specifically

Key platforms for our industry:

Amazon Associates

Mave.ly

Specialized healthcare networks

How To Find Affiliate Programs
Go to your favorite browser (Google, Firefox, Duck Duck Go, Bing, etc.) 
and type in the following&

"keyword" + "affiliate program"

Some examples: "bathtub benches" + "affiliate program"
                              "non slip flooring" + "affiliate program"
                              "stairlift" + "affiliate program"

Now that you know where to get your links, let's explore how to use 
them effectively and authentically.



The Secret Ingredients of Effective Affiliate Content

Relevance
Only promote products that genuinely 
align with your services and solve real 
problems for your clients. Irrelevant 
recommendations damage credibility.

Trust
People click and purchase when they trust 
your expertise and voice. Build 
relationships first, recommend second.

Value First
Your content must primarily help readers 
solve a problem or improve their situation. 
Products should enhance that value, not 
be the focus.

A philosophy to follow is that people are oftentimes looking for a solution to a problem.  Be the answer to their problem!



5 Content Types That Convert

Product Roundups
"Top 7 Bathroom Safety Products I Recommend to My Clients"

Tutorials
"How to Help a Senior Up From a Chair, Safely and Easily"

Case Studies
"How a Grab Bar Prevented a Client's Fall"

Comparisons
"Which Walker Is Best for Indoors vs Outdoors?"

Resource Lists
"My Go-To Supplies for Aging in Place Clients"

Here is a link to a document you can download with prompts to help you write content for each of these 5 types.
https://aginginplacedirectory.com/wp-content/uploads/2025/07/prompts-for-content-writing-for-affiliate-links.doc

https://aginginplacedirectory.com/wp-content/uploads/2025/07/prompts-for-content-writing-for-affiliate-links.doc


Link Placement Strategy
Best Practices

Use 1 link per 100-150 words maximum

Choose natural anchor text

Explain benefits before introducing products

'  DO: "This foldable shower bench is my go-to."

o  DON'T: "Click here for the best bench!!"

Anchor text is the clickable words in a link. It's what you see underlined 
(or in a different color) that you can click on to go to another page.

For example, if you write:

<  <I recommend using a non-slip bath mat in the shower.î

The words <non-slip bath matî are the anchor text. When someone 
clicks on those words, they¾re taken to a product page or article you 
linked.

Using clear anchor text helps people (and search engines) understand 
what they¾ll find if they click the link. Instead of saying <click here,î it¾s 
better to use words that describe what the link is about.

Value-First Approach: "To reduce the chance of slipping, I recommend 
a non-slip mat like this one."



'  Good Anchor Text:
Clear and descriptive

Tells the reader what they¾re clicking

Helps with SEO

Example:
'  <non-slip bath matî
'  <best walker for narrow hallwaysî
'  <grab bar with suction cupsî

ü  Not-So-Great Anchor Text:

Too vague or generic

Doesn¾t explain what the link is

Example:
o  <click hereî
o  <this linkî
o  <check this outî



Writing in Your Authentic Voice

Use First-Person Storytelling
Share your professional experiences with 
products. "When I installed this grab bar for 
Mrs. Johnson, she immediately felt more 
confident."

Be Transparent / Disclosure
"This is an affiliate link, which means I may 
earn a small commission at no cost to you."

Talk to Readers, Not at Them
Use "you" language and keep it 
conversational: "You'll notice this shower 
chair folds easily when not in use."

If you wouldn't say it to a client in person, don't write it.  WRITE LIKE YOU TALK!



Anatomy of an Effective Affiliate 
Article

Hook
Start with a relatable problem your reader is facing: "Getting up from a seated 
position becomes increasingly difficult as we age."

Value
Share your expertise, professional stories, or helpful tips: "In my 15 years as an 
OT, I've found these three techniques most effective..."

Product Introduction
Weave products naturally into solutions: "For clients with limited arm 
strength, I often recommend this cushioned riser that adds 4 inches of 
height."

Call to Action
Gently guide next steps: "Consider which of these options might work 
best in your loved one's living room setup."



Example: "How to Help an Elderly Person Up From a Chair"
Article Structure Analysis

Educational Intent: Focuses on solving a specific mobility challenge

Clear Problem: Addresses safety concerns and caregiver strain

Personal Experience: "In my practice, I've found that proper 
technique is just as important as equipment..."

Natural Product Integration: "For clients with arthritis, this assistive 
lifting cushion provides gentle support..."

This structure establishes expertise first, making product 
recommendations feel like natural extensions of professional advice.



SEO Tips for Affiliate Content
SEO = Search Engine Optimization

Long-tail Keywords
Target specific phrases like "best grab bar for small bathroom" 
rather than just "grab bar" to reach qualified searchers.
Tip: Webinar #2 has info on Keyword Research

FAQ Sections
Include questions people ask about products to capture voice 
search and position yourself as the expert: "What grab bar length 
is best for a standard tub?"

Strategic Headings
Use headings like "What I Recommend" or "My Professional 
Favorites" to signal valuable recommendations.

Internal Linking
Connect to your other content to keep readers engaged: "For 
more on bathroom safety, see my guide on shower 
modifications."

To Become An "Authority" in the eyes of Search Engines and Social Media&

Google, as well as AI-driven search systems (like ChatGPT, Perplexity, and Google's AI Overviews), value "topical authority", meaning:

Depth: You cover all aspects of the topic.

Breadth: You answer all related questions your audience might search for.

Consistency: You publish consistently within that niche.

So yes, that means that you eventually need 30 or more articles to be seen as an authority on a single topic.

Here's a link to a sample content calendar that you can use to give you an idea of how to set up all the keyword phrases for each particular topic.
https://docs.google.com/spreadsheets/d/1JE6bzDRs7SHEGoONjaPJgEVv_e5YCdu1s5ZNxi7sE-w/edit?gid=0#gid=0

https://docs.google.com/spreadsheets/d/1JE6bzDRs7SHEGoONjaPJgEVv_e5YCdu1s5ZNxi7sE-w/edit?gid=0#gid=0


GEO Tips for Affiliate Content
GEO = Generative Engine Optimization (AKA: AEO = Answer Engine Optimization)

1. '  Answer Specific Questions Clearly

GEO engines love concise, direct answers to specific questions.

Example: 
Q: What¾s the best grab bar for seniors with limited hand strength? 
A: The best grab bar for weak grip is a textured, wall-mounted bar with a diameter between 1.25"31.5", like the Moen SecureMount model. It¾s easy to 
grasp and doesn¾t slip.

�  Tip: Use H3 questions throughout your post and answer them right away in simple, clear language.  This means make the question stand out as a 
subheading (a larger, bolded line of text), and then answer it in a short, simple paragraph right below.

2. '  Use First-Person, Expert Perspective

GEO engines prioritize experience and authority. Write like this:

<As an occupational therapist, I¾ve seen how much of a difference this type of bath mat makes.î

Not this:

<This product is good for seniors.î

�  Tip: Add personal examples and client stories to show real-life use and trust.

3. '  Use Structured Lists and Tables

GEO systems break your content into bite-sized chunks. Use:

Bullet points

Numbered steps

Comparison tables

�  Tip: Use clear subheadings like:

<Best Featuresî

<Why I Recommend Thisî

<Helpful for Caregivers Because&î

4. '  Use NLP Phrases (Natural Language Processing)

Generative AI looks for common semantic phrases that match how people search.

Instead of saying:

<This is good for seniorsî

Say:

<This helps older adults stay safe while bathingî

�  Tip: Sprinkle in phrases like:

<seniors living aloneî

<safe for older adultsî

<caregiver-recommendedî

<easy to use for arthritisî

Tip: The prompts that I gave you in Webinar #6 already has this embedded in it.
https://aginginplacedirectory.com/wp-content/uploads/2025/04/2aipd-prompts-for-webinar.doc

5. '  Use Product Context, Not Just Names

Mention what the product is used for, not just what it is.

Instead of:

<Drive Medical Walkerî

Say:

<This lightweight walker from Drive Medical is ideal for seniors who get tired quickly when walking indoors.î

�  Tip: Add situational keywords: <in small spaces,î <with weak grip,î <after hip surgery,î etc.

6. '  Avoid Empty Phrases

GEO tools ignore vague language like:

<This is awesomeî

<Best ever!î

<Super high qualityî

�  Instead, explain why:

<This shower chair has adjustable legs, making it perfect for uneven bathroom floors in older homes.î

7. '  Include Embedded Questions in Your Writing

Phrase some subheadings as natural language questions.

Examples:

w  <What¾s the safest bath mat for seniors?î

w  <How do I help my parent get up from a chair without hurting myself?î

This increases your chances of being quoted directly in AI summaries.

8. '  Write With a Teaching Voice

GEO systems are trained on how people explain things clearly. Think <empathetic guide.î

�  Use this pattern:

Identify the problem1.

Empathize with the reader2.

Offer a specific solution3.

Explain how it helps4.

Link to the product / service5.

https://aginginplacedirectory.com/wp-content/uploads/2025/04/2aipd-prompts-for-webinar.doc


Common Pitfalls to Avoid
1

Promoting Untested Products
Never recommend items you haven't personally vetted or don't genuinely believe 
in. Your professional reputation is worth more than commission.

2

Oversaturating with Links
Stuffing too many affiliate links into your content creates a "salesy" impression 
that undermines trust and professional credibility.  
Exception: Gift pages

3

Hiding Affiliate Relationships
Failing to disclose affiliate partnerships violates FTC guidelines and erodes 
audience trust. Transparency builds credibility.

4

Using Technical Jargon
Avoid industry terminology that clients won't understand. Plain, accessible 
language builds connection and clarity.



Content Repurposing: Maximize Your Efforts
Transform One Article Into Multiple Assets

Pinterest Pins

Create visual pins with product recommendations and safety tips

Short Videos

Demonstrate product use and installation techniques

Social Carousels

Break article points into swipeable content

Newsletter Segments

Share excerpts with your email subscribers

"One article can fuel a whole week of content."



Essential Tools for Affiliate Content Creation

AI Writing Assistants
Use ChatGPT or Claude to 
generate content drafts, outlines, 
and product descriptions that you 
can personalize with your 
expertise.

Design Tools
Canva makes it easy to create 
professional-looking graphics for 
social media promotions and blog 
headers without design skills.

Link Management
Pretty Links or ThirstyAffiliates for 
WordPress help create clean, 
trackable links and comprehensive 
performance reports.

Question Research
AnswerThePublic or 
AlsoAsked.com reveal what 
potential clients are asking about 
aging in place products and 
solutions.



Your Action Plan

1Choose One 
Product

Select a single product 
you genuinely love and 

use regularly with clients
2 Draft Content

Write a 500-word post 
using one of the five 
content types we 
discussed

3Share It

Publish on your blog and 
share with your social 

media audience 4 Analyze Results

Track clicks, 
engagement, and any 
conversions to 
understand what 
resonates

Start small and build consistency. Even one well-crafted piece of 
content per month can generate significant passive income over time.


