Building an Email List &
Nurturing Leads for Aging in
Place Specialists

Grow your business while helping more seniors live safely and
comfortably at home. Email marketing generates an average ROI of $42
for every $1 spent.

= by Aging in Place Directory




Why Build an Email List?

e] You Own Your List

Unlike social media, YOU control when and how you
communicate.

180 Build Relationships

Nurture leads with education and reassurance over time.

oll  Higher Conversion

Email outperforms social media, paid ads, and cold calls.




Know Your Audience

Did you know? The 7/11 Rule (Daniel Priestley): Potential customers typically require around 7 hours of exposure across 11
different interactions before they trust your brand enough to pay you.

g Adult Children G Seniors
Often researching options for parents. They value Seeking independence and dignity. They need
expertise and credentials. reassurance and clear information.

QO Healthcare Partners @ Build Trust Gradually

Looking for reliable specialists to refer patients to. Email nurturing addresses the 7/11 rule perfectly.



Know Your Audience

Seniors

Concerned about maintaining ™
independence and safety at home.

Homeowners

Planning ahead for future aging
needs.

Family Caregivers

Worried about parents' safety and
looking for solutions.

Healthcare Providers

Seeking resources for patients
transitioning home.



What Is a Lead Magnet?

A lead magnet is a valuable, free resource you offer to people in
exchange for their email address.

It’s a way to say:
"Here’s something helpful or useful - just for you - if you give me your
contact info.”

Why Use a Lead Magnet?

« It encourages people to join your email list.

It gives your audience a quick win or solution to a problem they care
about.

« It builds trust by showing you understand their needs and want to
help.

« It starts arelationship that can lead to future business.

Examples of Lead Magnets for Aging in Place
Specialists:

« A checklist to make a senior’s home safer

« A guide on simple home modifications for aging in place
« Avideo showing easy fall prevention tips

« A worksheet to plan home safety improvements

« A webinar replay on helping seniors live independently

Key Characteristics of a Good Lead Magnet:

« Specific: Solves one clear problem or answers a key question.
« Useful: Offers real value your audience wants.

« Easy to consume: Quick read, checklist, or short video - not a long
book.

- Instant access: Delivered immediately after sign-up.

In short:
A lead magnet is your way to say, “I want to help you,” and your visitors
say, “Yes, please!” by giving you their email.



Out of the Norm Lead Magnets

Here are 15 creative and unique lead magnet ideas tailored to your audience of
seniors and family caregivers looking for aging in place resources. I've broken them
into categories based on the type of content and the intent behind them:

“2 Educational & Action-Oriented Guides

1. “The Aging-in-Place Starter Kit”

o A printable PDF workbook with checklists, home safety room-by-room
assessments, and simple home modification ideas.

2. “10 Questions to Ask Before Hiring a Home Renovation Pro for Aging in Place”

o A decision-making worksheet to help families interview contractors and make
safer choices.

3. “What Can Go Wrong? A Family Safety Risk Quiz”

o A short interactive quiz (with email opt-in for results) that points out overlooked
dangers in the home-and how to fix them.

Interactive & Visual Tools

1. “Create Your Own Safe Home Map”

o A downloadable floor plan template where users mark problem areas, add notes,
and track needed changes.

2. “Senior Smart Home Planner”

o A PDF tool that compares tech features (like voice assistants, fall detection
sensors, etc.) with pros/cons and costs.

3. “The Aging-in-Place Cost Estimator”

o A spreadsheet or interactive calculator that estimates average home modification
costs by area and need.

&3 Caregiver Support Tools

1. “The Caregiver’s Self-Care Toolkit”

o Afeel-good printable journal + habit tracker to support mental health, physical
well-being, and healthy boundaries.

2. “Emergency Plan for Aging Parents”

o Afill-in-the-blank worksheet covering contacts, medications, DNR preferences,
mobility needs, and more.

3. “Conversation Starters: Talk to Your Parents About Aging in Place Without a
Fight”
o Scripts and empathy-based techniques for adult children to talk to loved ones
without resistance.

i Checklists & Trackers

1. “Home Safety Checklists by Season”

o A printable pack with quarterly checklists (spring, summer, fall, winter) to prevent
common hazards.

2. “Grab Bar Placement Guide”

o Anillustrated, easy-to-follow visual guide showing ideal grab bar placements in
bathrooms, hallways, and entryways.

3. “Medication Management Tracker”

o A daily/weekly planner with medication times, side effects to watch for, and refill
reminders.

@ Emotional + Inspirational Lead Magnets

1. “Letters to My Future Self” (Aging With Grace Journal)

o A downloadable guided journaling workbook with prompts about what aging well
means, how they want to live, and who they want to be.

2. “The Family Memory Keeper: A Legacy Workbook”

o Helps older adults preserve family stories, values, and lessons-making aging in
place more meaningful.

vE{ Email-Based Lead Magnet

1. “7 Days to a Safer Home” Email Series

o Each day, email a new safety tip with a small action item. Include bonus links to
helpful resources, tools, or products (affiliates welcomel).




Create Compelling Lead
Magnets

ao Home Devices Checklists Settings

Home Safety

Checklist
Safety Guide

Batiroon Hars) "10 Must-Have Safety Modifications for Aging in Place"
Room Checklist

"Is Your Parent's Home Safe? A Room-by-Room Safety Checklist"

Webinar Replay

"How to Plan a Successful Aging in Place Renovation"

Video Series

"Simple Home Safety Tips for Seniors"



Create Compelling Lead Magnets with Al:
Brainstorm, Write, and Title Faster

Why Use Al for Lead Magnets?

« Creating lead magnets can feel overwhelming - especially if you’re not sure what topics will resonate most with your
audience.

« Altools like ChatGPT can help you generate fresh ideas quickly and even help write outlines or drafts.

« This saves time and sparks creativity, so you can produce high-value content without the stress.

How to Use Al to Get Ideas for Your Lead Magnet Topics

1. Ask AI to Brainstorm Topic Ideas Based on Your Audience
Example prompt you can use:

“I'am an aging in place specialist. Can you suggest 10 lead magnet ideas that would help seniors and their families
improve home safety and comfort?”
— AI will generate relevant ideas like checklists, guides, safety tips, and more.

2. Narrow Ideas by Specific Problems or Pain Points
Example prompt:

“What are the top 5 challenges older adults face when trying to age safely at home?”
— Then ask AI to suggest lead magnet ideas addressing those problems.

3. Generate Outlines or Content Summaries
Once you have a topic, you can ask Al for an outline:

“Create an outline for a free guide titled ‘“Top 10 Home Modifications to Prevent Senior Falls.
— This can jumpstart your writing process.

Example prompt:

“Give me 5 catchy titles for a free checklist that helps families make homes safer for seniors.”



Practical Tips for Using Al

« Be specific in your prompts to get the most relevant suggestions.
« Use Al suggestions as a starting point, add your expert knowledge and personal stories to make it authentic.
« Experiment with different prompts until you get ideas that feel right for your audience.

« Don’t rely on Al alone, always review and personalize the content.

Bonus: Al Tools You Can Try

« ChatGPT: Great for brainstorming, outlines, and title ideas.

- Canva’s Al tools or Ideogram: For designing your lead magnet’s visuals after the content is ready.



How To Start Building Your Email List — The Easy
Way

Step I: Pick a Place to Collect Emails

« Choose an email marketing service like Brevo, Mailchimp, or ConvertKit.

« These tools help you safely collect emails, send messages, and follow legal rules.

« Most offer free plans to get started.

Step 2: Create a Simple Sign-Up Form

« Use your email tool to make a form where people can enter their name and email.
« Keep it short and easy - just ask for an email or email + first name.

« You can put this form on your website or share it on social media.

Step 3: Offer Something Useful for Free

« Give people a reason to sign up by offering a helpful freebie (called a “lead magnet”).
« Examples for aging in place specialists:

o A safety checklist for seniors’ homes

o Afree guide on fall prevention tips

o A short video with home modification ideas

« This shows you care and gives people value right away.

Step 4: Share Your Sign-Up Form Everywhere

« Add your form link to your website homepage and blog posts.
« Post about your free offer on Facebook, LinkedIn, or community groups.

« Tell your current contacts and ask them to share.

« Mention it during events, webinars, or local meetings.

Step 5: Send a Welcome Email

« \When someone signs up, send a friendly welcome message right away.
« Thank them for joining and deliver the freebie you promised.

« This starts building trust and opens the door for future helpful emails.

Step 6: Keep Adding and Connecting

« Keep inviting new people to join your list regularly.
« Send helpful emails regularly (weekly or bi-weekly) with tips, stories, and updates.

« Remember, the goal is to build a relationship over time.



Follow Up, Follow Up, Follow Up!

Day 1: Welcome

Thank them and deliver the lead magnet.

Day 7: Inspire

Share a client success story.

Day 14: Answer

Address FAQs about your services.

%

Day 3: Educate

Share helpful tips or resources.

Day 10: Invite

Offer a free consultation or webinar.



Email Marketing Tools

@, é mailchimp.

Mailchimp Constant Contact Brevo

Easy for beginners with a free tier for User-friendly platform with solid A powerful all-in-one marketing

small lists. customer support, great for small platform offering email marketing,
businesses starting out. SMS, automation, and CRM tools.

Why Choose Brevo?

« Offers flexible email marketing and automation tools with an easy drag-and-drop builder.

« Includes SMS marketing, which can be an added way to reach seniors or caregivers who prefer text messages.
« Good pricing plans for growing lists without breaking the budget.

« Built-in CRM to manage contacts and track interactions.

« Strong deliverability rates, so your emails are more likely to land in the inbox, not spam.



Avoid These Common Mistakes

Buying Email Lists
® Low quality leads and legal risks

Too Many Sales Emails

=
Focus on value first
0 Ignoring Mobile Users
Optimize for all devices

Neglecting List Hygiene
& o .
Remove inactive subscribers



