Creative Lead Magnet Ideas for
Aging-in-Place Professionals

Marketing to seniors and their families requires empathy, expertise, and
creativity. With nearly 90% of older adults expressing a desire to "age in the
comfort of home" (though few have planned how to do so), aging-in-place
professionals have a prime opportunity to educate and build trust through
valuable lead magnets.

This presentation showcases creative lead magnet ideas - from interactive
online tools to in-person events - categorized by format. Each idea is tailored to
seniors, caregivers, or adult children, designed to showcase your expertise while

incentivizing people to share their email.

= by Aging in Place Directory




3rd Installment on the Topic of
Email Marketing

\ Prior to this webinar, there were 2 other webinars on the topic of Email

\ Marketing.
Webinar #10 - Building an Email List & Nurturing Leads

Webinar #11 - Email Marketing with Brevo.com

In this 3rd (and | think final) webinar on this topic, | want to talk about Lead
e , Magnets and how they can help you to build your email list.


http://brevo.com/

What is a Lead Magnet?

A lead magnet is a valuable free item or service given away to gather contact information from potential customers. In email marketing, it
serves as the incentive that persuades visitors to join your mailing list.

For aging-in-place professionals, effective lead magnets solve immediate problems for seniors or their caregivers while showcasing your

expertise. They create a value exchange, useful content in return for permission to continue the conversation via email.

Common lead magnets include guides, checklists, assessments, mini-courses, and exclusive content that addresses specific concerns of
your target audience. The best lead magnets deliver immediate value while naturally connecting to your paid services.

The following slides are going to introduce some Lead Magnet ideas, both for online and in-person situations.



Interactive Quizzes & Self-Assessments

€y 'Is Your Home Aging-in-Place Ready?" Quiz — Top Online Quiz Builders for Lead Generation

An online quiz for homeowners or caregivers to answer e Website: tryinteract.com

guestions about home safety. Participants receive a e Website: typeform.com

personalized safety score and recommendations for .
. . . _ » Website: outgrow.co
improvements, educating them on potential hazards while

e Website: scoreapp.com

positioning you as a knowledgeable problem-solver.
e Website: forms.google.com

* Website: jotform.com


https://www.tryinteract.com/
https://www.typeform.com/
https://www.outgrow.co/
https://www.scoreapp.com/
https://forms.google.com/
https://www.jotform.com/

Interactive Quizzes & Self-Assessments

¢y Home Modification Cost Calculator How To Offer This:

A simple interactive calculator where families input their 1) Embed a calculator on your website.

home's details to estimate the cost of common aging-in- Tools You Can Use:

place modifications. Upon entering their email, they

receive a breakdown of potential costs versus alternatives * Outgrow - lets you build embeddable calculators with

like assisted living. logic and lead capture.
e Jotform - has calculator fields and integrates with email

software.

2) Create a downloadable spreadsheet that the homeowner

can use to.



Interactive Quizzes & Self-Assessments

G

"Safe at Home" Interactive Checklist

A gamified web page or app where users check off safety
improvements and unlock a "score" or badge. You could

make it a bingo-style challenge to find and fix common

hazards, with email submission required to receive results.

How to Create This Checklist

Use the same tools mentioned to create quizzes for this

checklist.
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Why Interactive Content Works

Higher Conversion Rates

Quizzes often have double the
conversion rate of traditional eBooks,
meaning more of your web visitors will

turn into contacts.

Personalization

Interactive tools offer instant, tailored
results - which keeps users engaged
and feeling understood. The
personalization makes advice feel
tailor-made.

Easy Implementation

Many interactive tools can be created
with online quiz or survey platforms
and set up to automatically email
results - a high-conversion, low-effort
way to capture leads.



Downloadable Guides &

Toolkits

Design Inspiration
Lookbook

A visual guide with
before-and-after photos
of beautiful, safe home
modifications, showing
stylish grab bars,
attractive ramp
integrations, and
kitchen remodels with

universal design.

®

Jargon-Buster
Glossary

A PDF mini-guide
explaining common
terms, product options,
and misconceptions in
aging-in-place,
presented in a friendly

Q&A or glossary format.

<

Home Safety
Toolkit Bundle

A bundle including a fall-
prevention checklist,
emergency contact form
template, medication
tracking chart, and guide
onwhat to do after a
fall.

5

Use Any Word Doc
program

Writing these in any
type of Word doc
program and then
converting / saving that
into a PDF is the best

way to create these.

Seasonal
Maintenance
Calendar

A beautifully designed
calendar or infographic
highlighting monthly or
seasonal tasks to keep a
home safe for aging,
serving as a year-round
reference.




Downsizing & Moving Planner

This is perfect for seniors who are planning to downsize in order to age in place.

=

3 Months Before Moving

Start sorting belongings into keep, donate, and discard categories.

Research new living arrangements and begin space planning.

1 Month Before Moving

Finalize decisions on furniture and belongings. Begin packing non-
essential items and arrange for donation pickups.

1 Week Before Moving

Complete packing, confirm moving arrangements, and prepare

essential items box for immediate access in new home.

Moving Day and After

Focus on setting up safety features first, then organize belongings

in a way that maximizes accessibility and comfort.

THE WILLOW CREEK
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Accessible Home Renovation Budget Template

Modification Typical Cost Range Potential Funding Sources

Bathroom Grab Bars $100-$300 Insurance, Medicare Advantage
Curbless Shower $3,000-$5,000 VA Benefits, Home Modification Loans
Stair Lift $2,000-$5,000 State Assistive Technology Programs
Ramp Installation $1,000-$3,000 Local Grants, Nonprofit Organizations
Widened Doorways $500-$1,000 per door Home Equity Loans, Tax Deductions

This downloadable spreadsheet or PDF template allows users to input planned modifications and budget amounts. It includes typical cost
ranges for common projects and information on potential funding sources, addressing the big question "Can we afford to do this?"



Video Lessons & Mini-Courses
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5-Day Email Course

Automated mini-course where subscribers receive daily emails
with short videos on home safety areas.

Aging in Place 101 Webinar

Free webinar covering fundamentals of aging in place, with

registration required to access.

Home Accessibility Tour

Video tour demonstrating smart aging-in-place features in a

sample home, available via email signup.

Expert Interview Series

Interviews with various aging-in-place experts offered as a "mini

podcast" for subscribers.



"5 Days to a Safer Home" Email Course

= Day 1: Bathroom Safety

3-minute video tour of an adapted bathroom with grab bars, curbless shower, and proper lighting

Day 2: Improving Lighting

Tips for eliminating shadows, reducing glare, and installing motion-sensor lighting

Day 3: Kitchen Tweaks

2

Simple modifications for easier reach, better organization, and

safer cooking

This automated email mini-course delivers bite-sized lessons on home safety. Each day, subscribers receive an email with a short video and
quick tip checklist. The format creates ongoing engagement while consistently reinforcing your expertise and the value of comprehensive

planning.



How-To Video Tutorials

Balance Improvement Exercises

Short video series showing "Top 5 Exercises to Improve Balance and Prevent Falls"
with simple movements seniors can do at home using everyday furniture for
support.

DIY Safety Upgrades

Tutorial showing "Simple Weekend Projects for a Safer Home" including installing
peel-and-stick stair treads, swapping doorknobs for levers, and adding motion-

sensor lighting.

Smart Home Setup

Step-by-step guide to setting up and using basic smart home technology that can

make aging in place easier and safer, focusing on user-friendly interfaces.

Here are links to some of my own How To Videos:

https://youtu.be/-jjVrb7HEVY?si=QzCwPFMrt3olMxYk

https://youtu.be/GBYGoSGwa2l?si=ypHeJ9vHDkg%oc-s

https://youtu.be/QPIVYES8BGmM?si=Rcé6wztt2pqHk4vr-

NOTE: Be prepared to be criticized and mocked and just plain hated so don't take it personally. Just respond to every comment with as
much kindness as you can muster.


https://youtu.be/-jjVrb7HEvY?si=QzCwPFMrt3olMxYk
https://youtu.be/GBYGoSGwa2I?si=ypHeJ9vHDkg9oc-s
https://youtu.be/QPlVYE8BGmM?si=Rc6wztt2pqHk4vr-

Challenges, Contests & Engaging Campaigns

Home Makeover Contest

Q Win a free mini-makeover or consultation

5-Day Safety Challenge

Daily tasks to improve home safety

Social Media Giveaway

Win a Senior Safety Kit with email entry

Success Story Sharing

©

Submit aging-in-place success stories

These lead magnets create excitement and often encourage social sharing, multiplying your reach. They leverage people's love for
competition and free stuff, significantly boosting engagement and email signups. While they require some effort to manage, the buzz and

word-of-mouth can be well worth it.



"Senior Safety Challenge"” (5-Day Challenge)

Day 1: Clear Walkways

Remove clutter from one walkway in

your home

Day 5: Lighting Check

Improve lighting in one dark area

Q

Day 2: Test Alarms

Check all smoke and carbon monoxide

detectors

Day 3: Bathroom Safety

Install one grab bar or night light

Day 4: Emergency Plan

Create or update emergency contact list

This challenge creates a sense of community as participants work on improving their homes together. Each task comes with your

professional explanation, showcasing your expertise. Participants who complete all tasks receive a completion certificate or entry into a

prize drawing.



Home Makeover Contest

How It Works

Invite your audience to submit an entry describing an area of their
home that needs an aging-in-place upgrade. The prize could be a
free mini-makeover or consultation - for example, the winner

gets a grab bar installation or 2 hours of free design consulting.

To enter, participants fill out a form with their email and a story
about why their or their parent's home needs help. Even those
who don't win become great leads because they've identified a

specific need.

Why It's Effective

e Tapsintoreal desires for a better home

¢ The excitement of possibly winning creates engagement

¢ You gaininsights into prospects' pain points from their entries
¢ Follow-up opportunities with all participants

e Creates compelling before/after content for future marketing



In-Person Events & Giveaways

Free Home Safety Audit

Offer a limited number of free in-home safety audits or design consultations for
people who sign up with their email at events. This leverages urgency and

exclusivity - people are more likely to provide their email if they feel they might get
something others won't.

Workshops and "Lunch & Learn" Sessions

Host free educational workshops in the community on topics like "DIY Home
Modifications" or "Financing Aging-in-Place Renovations." Require RSVP with email
to attend and provide valuable handouts.

Expo/Conference Booth Giveaways

Use eye-catching activities like a "Spin the Wheel" game or raffle at your booth. To
participate, visitors must fill out a contact card or form, creating an engaging way to
collect leads.
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Evergreen Livin

Live Demonstration Stations

34% 857

Higher Lead Conversion Information Retention

Exhibitors using interactive giveaways Visitors remember 85% more

see 34% better lead conversion than information when they physically

those with static displays interact with products

3X

Follow-up Response

Leads from interactive demos are 3
times more likely to respond to follow-
up communications

Set up interactive demos at events where people can try out aging-in-place
solutions like testing a stair lift, trying on vision-distorting glasses to simulate
low vision, or comparing standard vs. ergonomic tools. Offer to email
participants a "Demo Follow-Up Pack" containing information on the products
they tried, plus your professional recommendations.



Community Resource Booth with QR Code Signup

B QR Code Scans

B iPad Signups

B Paper Forms Business Card Collection

At community gatherings, have a poster or banner with a QR code that says "Scan to Get Your Free Aging-In-Place Starter Guide." People

scan with their phone, which takes them to a landing page to enter their email. This merges offline and online: you catch the interest of
passersby with a compelling offer, and let technology handle the signup on the spot.

Have an iPad backup for those less comfortable with technology. This approach feels modern and easy - no need to carry papers; folks can
instantly get the resource in their inbox.



Community & Ongoing Engagement Offers

&

"Weekly Aging-in-Place (D
Tips" Newsletter

Frame your email newsletter as a
resource in itself, inviting people to
"Join 500+ caregivers and seniors
getting one quick aging-in-place tip
every week." Send short, helpful
content that positions you as a
consistent trusted adviser in their

inbox.

Private Facebook Group or
Online Community

Create a closed group called
something like "Safe at Home
Seniors & Caregivers Community."
Offer membership as a free perk for
those who sign up through your
website, then share weekly advice
and foster peer discussion.

w

"Insider Access' to New
Products or Case Studies

Present an opportunity for leads to
get exclusive content like early
access to guides or case studies.
This taps into the desire to be in-
the-know and makes readers feel

part of your journey.



Monthly "Ask an Expert"” Live Q&A

How It Works

Offer subscribers the chance to join a monthly live Q&A session
(via Zoom or similar platform). Each session could have a theme
like "Ask a PT about fall prevention" or "Q&A with a Home
Modification Contractor." Only those who sign up via email get

the invites.

This can be done in collaboration with colleagues (rotating
experts) to share the workload and provide diverse expertise.
Record the sessions to potentially repurpose into future lead
magnets or marketing snippets.

Benefits

¢ Provides interactive access to professionals for free advice
e Demonstrates your expertise under pressure

¢ Builds personal connection with potential clients

¢ Creates ongoing engagement with your email list

e Generates additional content from recordings

e Positions you as responsive to client needs



Local Resource Guide (with Updates)
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Connecting seniors with essential support

CONECOR ESTWIKRAMAT I SOUICHT CRONCIN UISSUCCOUSTTIE AV EQHERIERN L OURE CT)

Provide a downloadable local directory of aging-in-place resources (contractors, medical equipment suppliers, transportation services,
senior centers). People submit their email to get the guide, with the promise of receiving updated editions every 6 months.

By freely sharing a directory that might even include other companies, you demonstrate confidence and genuine helpfulness. You become
seen as a go-to hub of information, which often translates into business when families need guidance through the process.



Mixing and Matching Lead Magnet Strategies

Interior Designer

Combine a visual Lookbook download
with a Home Safety Challenge on social

media

Senior Move Manager

Offer downsizing planner and host
"Rightsizing Your Life" workshops

D|<

Contractor/CAPS Specialist

Use the Cost Calculator online and offer

free home audits at local events

Occupational Therapist

Run a webinar on adaptive strategies and

maintain a Facebook support group

Mix and match lead magnet strategies based on your profession and audience. Whichever you choose, ensure the content genuinely helps

seniors or caregivers solve a problem or learn something new. By delivering actionable value upfront, you establish trust and credibility.



Key Takeaways for Successful Lead Magnets

Deliver Genuine Value

Ensure your lead magnet genuinely
helps seniors or caregivers solve a
problem or learn something new. The
content should showcase your
expertise while being immediately

useful to the recipient.

Keep the Sign-up Process
Simple

Whether online or offline, the exchange
should feel natural: valuable knowledge
or tool for them, in return for a way to
keep the conversation going (their

contact info for you). Both sides win!

Follow Up Effectively

Once you've captured leads, nurture
them with relevant, helpful content. The
lead magnet is just the beginning of
your relationship with potential clients.

By implementing these creative lead magnets, you'll not only grow your email list but also foster a community of informed prospects who
see you as a leader in the aging-in-place space. Remember that building trust is especially important when working with seniors and their

families.



