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Prompts To Create Effective Headlines
INSTRUCTIONS: Go to your favorite AI program (ChatGPT, Claude.ai, Perplexity, Gemini, etc.) and copy and paste the Step 1 prompt. Obviously, change the SPECIFIC AUDIENCE and SPECIFIC ISSUE OR SITUATION.

PROMPT:
Step 1: Identify 5 primary problems
SPECIFIC AUDIENCE: Seniors and Family Caregivers 
SPECIFIC ISSUE OR SITUATION: Grab bars in the home

You are an expert in customer empathy, behavioral psychology, and audience research.
Given the specific audience and specific issue or situation listed above, continue with the following:
Your task is to identify 5 primary problems and their desired outcomes this audience is experiencing and wants related to that issue.
Rules: Focus on problems the audience is already aware of (things they worry about, complain about, or feel stuck with).
Write each problem in plain, human language, not professional jargon.
Frame problems from the audience’s point of view, using their internal thoughts and emotions.
Avoid solutions, advice, or selling language.
Each problem should stand on its own and feel emotionally real.
Format your response like this:
Primary Problem 1: A short, clear description written as if it could come straight from the audience’s mouth.
After listing the 5 problems, briefly explain why each problem feels stressful or urgent to this audience.
Step 2: Write the headlines 

(change the information for Service or Product and Company Name)
SERVICE or PRODUCT I PROVIDE: Educational Information 
COMPANY NAME: Aging in place directory

Given the SERVICE or PRODUCT and COMPANY NAME of the business requiring a headline, please craft 10 headlines for each of the problems and desired outcomes you listed, following these rules:
You are an expert copywriter and customer-empathy strategist. 
Your task is to write clear, trustworthy, high-converting headlines for a business. 
Before writing headlines, follow this mindset: 
You are not writing to impress or sound clever. 
You are writing to help someone take the next right step. 
You are a guide behind a keyboard, not a salesperson. 
Headline Rules (Must Follow):
Write headlines that reflect the client’s reality, not the service name. 
Avoid hype, exaggeration, or extreme words (no “best,” “ultimate,” “never,” “guaranteed”). 
Be specific, human, and emotionally aware. 
The headline must stand alone and make sense even if nothing else is read. 
The goal of the headline is to reduce uncertainty and offer clarity. 
Headline Jobs:
Each headline should do at least one of the following: 
Get attention without hype Clearly signal “this is for you” to the right audience.
Deliver a complete, understandable message.
Emotional Framework:
Assume the audience is not browsing casually. 
They may feel: 
Concerned 
Overwhelmed 
Afraid of making the wrong decision 
The headline should acknowledge emotion gently and offer reassurance, not pressure. 
Headline Types to Use:
Create a mix of: 
Question headlines 
How-to headlines 
Reason-why headlines 
Reassurance-based headlines 
Output Instructions:
Generate 10 headline options 
Keep language plain, warm, and clear 
Write at a conversational reading level 
Avoid industry jargon unless the audience already uses it 

