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Google Business Profile: Step-by-Step
Setup and Optimization for Local Clients

By , CAPS, C.D.S.
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Hello everyone, and welcome. I'm really glad you're here.
If you serve older adults and their families, your next client is already searching on Google right now.
The question is...

Will they find you?

Today is step-by-step and beginner-friendly. No tech overwhelm. By the end, you'll know exactly how to turn your Google profile into a steady source of

local leads — without paid ads.

& If you do nothing else for marketing, do
this.
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Why This Matters: The Big
Picture

Local search is high intent. People searching phrases like
"grab bar installation near me" or "home safety for seniors”
are often:

In crisis — after a fall or hospital discharge
Ready to hire right now

Looking at map listings before any website

Your Google Business Profile is your digital front door. And
you don't even need a website to start getting leads.

Visibility — Trust —
Contact — Client

If you're not showing up, you're not even in the game.
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Quick Reflection — Pause and Think G-

‘Have you ever Googled your own
service?"

Open a new browser tab right now and search your primary service in your city.

"grab bar installation near me" "home safety for seniors [your city]" "aging in place specialist near me"

Do you show up on the first page? In the map section? If not — that's exactly what we're fixing today.
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Example Of A Google Business Listing

Google

AlMode All Images Shopping Videos Shortvideos Forums More - Tools ~

About 591,000,000 results (0.46s)

(@) Live In Place Designs

live in place designs

Valume 90/mo | GPG; $0.00 | Compeition 0.05 | 1l * =
MOZ DA: 271100 (+50%) Ref Dom: 446 Ref Links: 1.69K Spam Score: 1% Show backlinks

Search traffic (us). 13/mo (website: 1100/mo) - Keywords (us): 7 (website: 415)
Live in Place Designs: Specializing in design and accessible remodeling. For those living with chronic
conditions or aging in place at home.

Home Modifications N
At Live in Place Designs, our mission transcends mere home ...

Your Questions Answered N
. Learn how we transform living spaces for unique needs. Live ..

Contact Us

>
We are a design/bid/build firm. We are Certified Aging in Place ..
Expert Accessible Interior ... N
At Live in Place Designs, we understand the challenges of ...
Accessible Home Remodeling 5

Comprehensive Approach. Live in Place Designs is a unique ...

More results from liveinplacedesigns.com »

m LinkediIn - Live In Place Designs

40+ followers :
Live In Place Designs
MOZ DA: 99/100 (+0%) Ref Dom: 15.6M Ref Links: 18.74B  Spam Score: 1% Show backlinks
Search traffic (us): 0/mo (website: 154.23M/mo) - Keywords (us): 0 (website: 17.91M)
Live in Place Designs provides accessible interior design, remodeling and consulting services,
empowering individuals for enriched living at home.

MapQuest
https:/lwww.mapguest.com> ... > Georgia » Suwanee  §
Live in Place Designs: GA Accessible Remodeling
MOZ DA: 87/100 (-2%) RefDom: 196.94K Ref Links: 235.63M Spam Score: 1% Show backlinks
Search traffic (us): -/mo (website: 72.34M/mo) - Keywords (us): - (website: 20.85M)
Live in Place Designs is an accessible remodeling company that helps people age in place or with
chronic conditions. We offer a design-first approach to ...

Facebook - Live In Place Designs
140+ followers :

Live In Place Designs | New Hope PA

Top keywords (us): inplace living

MOZ DA: 96/100 (+0%) Ref Dom: 59.82M Ref Links: 89.52B Spam Score: 1% Show backlinks

Search traffic (us): 0/mo (website: 586.30M/mo) - Keywords (us): 1 (website: 88.02M)

Accessible design & remodel services for chronic conditions, disabilities or aging in place at home.
%, Follow - [#]. Details. [#t. Page - Designer.

People also ask :
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Live in Place Designs: GA Accessible
Remodeling

5.0 1 Google review

Construction company

® Website Reviews [ save < Share

Ra Call
Phone: (908) 377-0703
Hours: Closed - Opens 8 AM Wed ~
Suggest an edit
Areas served: Suwanee and nearby areas
) Send to your phone Send

&

Reviews O Write areview  Add a photo

50 1 Google review

From Live in Place Designs: GA Accessible Rem...

"Live in Place Designs is an accessible remodeling company that
helps people age in place or with chronic conditions. We offer a
design-first approach to creating a custom solution. Our aging-in-
place specialists will not try to sell you on a home... More
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Most Common FAQ's

Q: Can | sign up for a Google Business Profile without showing my home address?

A: Yes. You must provide a physical address for Google’s internal verification (so they know you're a real person), but you can choose to hide it
from the public. Your profile will show as a "Service Area Business," displaying the regions you serve (e.g., "Gwinnett County" or "Greater Atlanta")
rather than a specific street address.

Q: Will hiding my address hurt my rankings in search results?

A: It can. Google’s local algorithm heavily favors proximity. Businesses with a public physical address often rank higher in the "Local Pack" (the
top 3 map results) because Google has a definitive "anchor point" for them. However, for home-based businesses, the privacy of your home
usually outweighs the slight ranking boost of showing your address.

Q: Can | use a P.O. Box or a Virtual Office address?

A: No. Google is very strict about this. Using a P.O. Box, a UPS Store address, or an unstaffed virtual office will likely lead to an immediate
suspension. You must use a legitimate residential or commercial address where you or your staff are physically located.

Q: How does Google verify my business if | don't have a storefront?

A: In 2026, Google primarily uses Video Verification. You may be asked to film a continuous video showing your tools of the trade, your
workspace (even a home office), and proof of your location (like a street sign or a utility bill in the business name).

Q: Can | set my service area to "Nationwide" or "United States"?
A: No. As of late 2025, Google explicitly prohibits adding entire countries or states as service areas.
The 2-Hour Rule: Google generally requires your service area to be within a two-hour driving distance of your base of operations.

e The "Local" Intent: GBP is designed for /ocal discovery. If a business is truly nationwide with no face-to-face customer interaction, they may
not be eligible for a GBP at all.

Q: What if | am a "Virtual" only business with no physical territory?
A: Strictly speaking, online-only businesses are not eligible for a Google Business Profile. To qualify, you must either:

1. Serve customers at your physical location (Storefront).

2. Travel to customers at their location (Service Area). If your client operates 100% via Zoom and never meets clients in person, they should
focus on standard SEO (Search Engine Optimization) rather than a Google Business Profile.

Q: How do nationwide companies appear in local maps then?

A: They typically have physical branch offices with local staff in each city. Each branch would have its own separate, verified Google Business
Profile.



Step-by-Step Setup

Let's build your profile from the ground up. You don't need it perfect
— just done.

Begin by opening your browser (Chrome, Firefox, Internet Explorer,
Safari) and go to your Google account. Make sure you are signed
in to Google and then continue with the next steps.

01

Create or Claim Your Profile

Go to Google Business Profile. Search your business name first to avoid duplicates.

02

Choose the RIGHT Category

Home health care service, Occupational therapist, Contractor. This impacts your
ranking heavily.

03

Add Your Service Area

Use city names, not just a radius. Think like your client searches.

04

Add Contact Info

Phone number (consistent everywhere) and website if you have one.

05

Verify Your Business

Via postcard, phone, or video verification — Google requires this to go live.

¢~ You don't need this
perfect — just done.
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Google Business Verification Process (New as of 2026)

While postcards and phone calls still exist, Google has moved toward Video Verification as the default and often mandatory requirement for most new or
updated profiles.

Here is the breakdown of how these methods work right now:

1. Video Verification (The New Standard)

In 2026, this is the most common method. If your clients are home-based or "Service Area Businesses" (SABs), they should expect to be asked for a video.

* How it works: It must be a single, continuous, unedited recording (usually 1-2 minutes).
e What they need to show:

o Evidence of Business: Branded equipment, business cards, or tools of the trade (e.g., if they are a consultant, their home office setup).
o Location: Street signs or the house number to prove the address exists.

o Proof of Management: Footage of them unlocking the front door or logging into their business software/website.

2. Postcard Verification (Becoming Rare)

Google still uses postcards, but they are increasingly viewed as a "backup” or reserved for specific industries.

e The Risk: Many home-based business owners find that the postcard never arrives or is filtered out as junk mail.

e The 2026 Rule: If the postcard doesn't arrive within 14 days, Google often forces the user into Video Verification anyway rather than sending a second
card.

3. Phone or SMS Verification (Highly Restricted)

This is the fastest method, but it is rarely offered to new home-based businesses.

* Who gets it: Usually only established businesses that Google already "trusts" based on other web data (like having a long-standing website or being
listed in major directories).

e The Catch: You cannot "choose" this method; it only appears if Google’s algorithm decides they are low-risk.

4. Live Video Call (The "Help" Method)

If a recorded video fails or a profile gets suspended, Google may require a Live Video Call with a support representative. This is essentially a "friendly
inspection” where the client walks through their space while on a call with a Google agent.

Strategy

Prepare for video from day one.

» Tip: Have your "proof of management" ready (keys to the office, business license, or branded materials) before they even click "Verify."

e Consistency is Key: Ensure your business name and phone number on the profile match exactly what is on your website and other social media. This
"matching" often helps Google offer the easier phone/email verification options.



Detalls About The Video

To pass verification in 2026, Google requires a single, continuous, unedited shot. If the camera stops or there is a "cut,’ the video will be rejected.

The video should be between 1 and 2 minutes. Anything under 30 seconds is too short to show detail, and anything over 5 minutes often fails to upload.

The 3-Part Video Script

For a home-based business, follow this specific "outside-to-inside" flow:
Part 1: Location (The "Where")

e Start Outside: Begin at the nearest street intersection or show a permanent street sign.
e The Walk-up: Keep the camera rolling as you walk toward the house.

* The Address: Pan to the house number (on the mailbox or above the door). This proves the business is at the physical location you registered.

Part 2: Proof of Management (The "Who")

e The Keys: Show your hand reaching out and physically unlocking the front door with a key. This is one of Google's strongest "trust signals"—it proves
you have authorized access to the building.

e The Documents: Once inside, have a "verification station" ready on a table. Show:
o A Business License or Registration.
o A Utility Bill in the business name (or your name) that matches the address.

o Note: Use your finger to cover sensitive info like bank account numbers or Social Security numbers.
Part 3: Business Operations (The "What")

* The Workspace: Show the home office or the area where the work happens.

* Tools of the Trade: Show the equipment used to run the business (laptop, professional software, specialized tools, or branded materials like business
cards and brochures).

* The "Digital Handshake": If possible, show your laptop screen logged into your business website or the Google Business Profile dashboard.

Important "Dos and Don'ts" for 2026

Do Don't

Enable GPS/Location on your phone before starting. No faces. Try not to catch family members or yourself in the shot.

Keep it quiet. You don't need to narrate; the visual proof is enough. No edited clips. It must be one "take" from start to finish.

Check your lighting. Record during the day so street signs and No P.O. Boxes. If you start the video at a UPS Store, you will be rejected.

documents are legible.



Google Business Profile Set Up

This is an excellent step by step (easy to follow) video showing you exactly how to set up your Google Business Profile!!

| recommend you watch the video first, all the way to the end and then go back and begin your process of adding your information to your Google

Business account.

Joogie;

BUSINESS
'PROFILE

@ YouTube 5
Google Business Profile Set Up: How To Put Your Business on Google in 2026 (Upd...

Click here to get your Google Business profile on Google - https://business.google.com/en-
all/business-profile/ [74Get your exclusive 30-day Free Highlevel Link here to use my Done For...



https://www.youtube.com/watch?v=UBwsZfRyD30

Mini Exercise — Write This Down *..

Before we move into optimization, take 60 seconds and write down your primary service keyword.

"What would your ideal client type Iinto
Google?”

Examples for specialists: Examples for therapists & care services:
e "Grab bar installation" e "Occupational therapist home visit"

e "Aging in place specialist" e "Senior caregiver near me"

e "Home safety assessment" e "Bathroom modification for elderly"

This keyword will anchor everything in the next section.
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Optimization That Gets You Found

This is where most people fail. Setup gets you listed. Optimization gets you found.

©

v/ Business Description v/ Services Section

Use natural phrases: "We help seniors stay safe at home..." Include who Add individual services — grab bar installation, home safety

you help, what you do, and where you serve. assessments, bathroom modifications. Each one is a keyword
opportunity.

O

v/ Photos v/ Reviews

Before/after project photos, real work, smiling faces. Photos are a Quantity + quality matters. Ask every happy client. Script: "Would you

huge ranking factor and build instant trust. mind sharing your experience on Google? It really helps families find
us.

v/ Posts

The most ignored feature. Treat like mini social posts — share tips, project highlights, and before/after photos regularly.
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Quick Poll — Where Are You Right Now? 4]

"What do you currently have?”

X No profile at all I\ Profile exists but not Fully set up and active
You're invisible — but that's fixable today. Optlmlzed Great — let's make sure you're doing this

You're listed but not competitive yet. consistently.

No matter where you are right now, the next section shows you exactly what to fix.
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Common Mistakes to Avoid

These are the five mistakes that keep great professionals invisible

online.
X Wrong Category Y No Photos
Fix: Use your primary category Looks inactive and untrustworthy.
wisely, then add secondary Families skip profiles with no
categories for additional coverage. visuals.
Y Inconsistent Info Y Ignoring Reviews
Your name, address, and phone Not asking = missed trust
must match everywhere online. opportunity. Respond to every
Inconsistency hurts rankings. review, positive or negative.

X Set It and Forget It

Google rewards activity. A dormant
profile loses ground to active
competitors.

¢~ This is not a one-
time task — it's a living
asset.
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The Simple Weekly System

You don't need hours a week. You need 15 consistent minutes. That alone puts you ahead of most competitors.

®

Add 1 Photo Respond to Reviews

A real project, before/after, or a team member at work. Keep it Thank positive reviews warmly. Address concerns professionally.
authentic. Google notices engagement.

Post 1 Update Check Messages

A tip, a completed project highlight, or a seasonal safety reminder for Google allows clients to message you directly. Fast replies improve
seniors. your response rating.

15 minutes a week. That's it. Consistency
WInNs.
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Commitment Exercise @

“What 1s ON

Write it down right now. Not later. Now.

thing you will do this week?”

If you're starting from scratch: If you already have a profile:

e (Create or claim your Google Business Profile e Add 3 individual services to your listing

e Choose the right primary category e Upload 5 real project photos

e Add your service area and phone number * Ask your next happy client for a Google review

Small actions, done consistently, create big results.
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Real-World Example: What Happens When You Do This

Here's what a simple, consistent effort looks like in practice:

1 2
Contractor uploads 10 photos, adds 5 services, and Google profile becomes active and optimized with
collects 3 reviews relevant keywords

3 4
Starts appearing in "grab bar installation near me” First inbound call from Google within weeks — no ads
searches spent

No paid ads. No website redesign. No tech skills required.

¢~ Just a profile that actually works.

The 5-Part Google Profile System

1. Setup
1

2. Keywords
2

3. Photos
3

4. Reviews
4

5. Activity
5
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Common Myths — Busted

Before we close, let's clear up the three excuses keeping professionals invisible on Google.

X 'l need a website first X 'This is too technical for me"
Not true. Your Google Business Profile works completely It's a series of simple steps — not code, not design. If you can fill out a
independently. Many professionals get consistent leads with no form online, you can do this.

website at all.

X 'I'lldo it later”

While you wait, active leads are finding your competitors. You're not missing out on potential clients — you're missing current ones.
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Final Takeaway

Let me leave you with this.

Your Google profile is not a listing. It's a
hand extended to a family in their most
stressful moment..

When your profile says: “We help seniors stay safe at home — and we serve your area”

People call. They trust. And they become clients.

Closing

Thank you for spending this time with me today.

If this helped you see your Google profile as the powerful tool it truly is — that's a win. And if you want more resources like
this, visit AginglnPlaceDirectory.com, where we support professionals doing this important work every day.

You don't need louder marketing. You
need clearer, more visible presence,
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