From Invisible to Unforgettable:
Short-Form Video for Aging in
Place Professionals

Short-form video is one of the most powerful ways to build trust and visibility with today's
families and referral partners. This practical, step-by-step webinar is designed specifically
for non-tech-savvy service providers ready to show up on Instagram Reels, YouTube
Shorts, and TikTok, no fancy equipment required.




Welcome & Framing

Why Visibility Matters for Your Business

For 66% of people, video is their primary source of information. (techjury.net)

Families searching for aging in place support aren't just flipping through websites, they're watching videos online. When they find you there, sharing
genuine, helpful knowledge, they begin to trust you before you ever speak. This webinar reframes video not as a performance, but as an act of service.
Your expertise can change lives, but only if families can find you first.

@ Your Goal + The Reframe [] What You'll Learn
Become the trusted local expert families Video isn't about performing, it's about A simple framework, content ideas, filming
turn to when they need help most. helping. You already have what families need tips, and a clear action plan you can start

to hear. this week.


https://techjury.net/industry-analysis/video-consumption-statistics/
https://techjury.net/industry-analysis/video-consumption-statistics/

Why Short-Form Video Works

When a family realizes mom needs help at home, they don't wait, they search. And video is what they find first. Short-form video builds trust faster than
any brochure or website because it shows your face, your voice, and your genuine care. Platforms like Instagram, YouTube, and TikTok actively reward
short helpful videos by pushing them to more people, including local families and referral partners right in your area.

% Builds Trust Fast @ Boosts Local Visibility Demonstrates Expertise
Viewers form a connection with you in Algorithms surface your videos to Every tip you share positions you as the
seconds, far faster than reading text or nearby families and care professionals go-to authority in your community, not

browsing a website. searching for exactly what you offer. just another service provider.



Understanding the Platforms

Where Should You Show Up?

Three platforms dominate short-form video, and the good news is you can film once and post everywhere. Each has its own audience and culture, but all
reward consistent, helpful, vertical video between 15 and 60 seconds. The smartest move for beginners: choose one platform and master it first, then
repurpose your content to the others.
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Instagram Reels YouTube Shorts TikTok
Best for reaching local families and Videos live on YouTube permanently, making Massive reach and a fast-growing older
connecting with healthcare referral partners. them searchable for years. Ideal for audience. An excellent platform for tips,
Great for community-building and educational content families find through myth-busting, and behind-the-scenes
professional credibility. Google searches. content.

@ . ProTip: All three platforms favor vertical video (9:16 ratio) between 15-60 seconds. Film once, post everywhere! This means if you film with
your smart phone, do so vertically vs. horizontally.



The Core Framework

The HE.LP. Model: Your Repeatable Video Formula

Every effective short-form video follows a simple structure. The H.E.L.P. framework gives you a repeatable blueprint so you never stare at a blank screen
again. It ensures your video captures attention, delivers real value, connects to your local community, and motivates viewers to take the next step, all in
under 60 seconds.

1 2
H — Hook E — Educate
Capture attention in the first 3 seconds. Lead with a problem or bold Share one clear, practical tip. Just one. Keep it simple and specific.
statement. "Install grab bars near the toilet and shower.”

"Most seniors fall in the bathroom, here's how to prevent it."

L — Localize P — Prompt

Connect to your community or services. Encourage a simple next step.
"We help families here in [City] make these exact changes.” "Follow for more senior safety tips, or DM me to get started.”



Mini Exercise

Draft Your First Hook Right Now

The hook is the most important sentence you'll write. If you don't grab attention in the
first 3 seconds, viewers scroll past. A great hook names a problem your ideal client is
already worried about. Try finishing one of these sentences, then share it in the chat!

The Problem Hook

"Most families don't realize that [common danger] — here's what to do instead."

The Question Hook

"Is it really safe for your parent to live alone? Here are 3 signs to watch for."

The Statistic Hook

"One in four seniors falls each year, and most of those falls happen at home."



Content Ideas

Never Wonder "What Should | Say?" Again

The best content ideas are already sitting in your inbox, your voicemail, and your client conversations. Every question a family has ever asked you is a
video waiting to be made. Use this simple formula to turn any idea into a compelling short video: Problem — Tip — Benefit.

FAQs From Clients

Answer the questions you hear
most often. /s it safe for my mom
to live alone?"is a powerful starting
point that resonates with thousands
of local families.

Before & After

Show a simple transformation, a
grab bar installation, better lighting,
a ramp. Visual proof of your work
builds credibility faster than any
testimonial.

Quick Safety Tips

Short, specific, and immediately
useful. "Three signs your bathroom
needs safety upgrades”or "One
simple change to prevent nighttime
falls.”

Partner Collaborations

Film a quick tip with a referring OT,
PT, or social worker. Cross-
promotion builds your referral
network while doubling your reach
on both audiences.



Filming Made Simple
Your Smartphone Is All You Need

You do not need a camera crew, a professional studio, or expensive editing software. The most trusted aging in place videos on social media are filmed

simply, with a phone, natural light, and a genuine desire to help. Here's everything you need to get started with confidence today.

Your Simple Setup Checklist Easy Editing Tools (Free!)

Phone: Any modern smartphone works perfectly ° CapCut

Light: Face a window for free, flattering natural light . . . . .
Beginner-friendly app with auto-captions, text overlays, and simple

Audio: Record in a quiet room, clear sound matters most trimming. Available free on i0S and Android.

Framing: Hold phone vertically, position face in upper half

Length: Keep it 30—60 seconds for maximum retention e Canva
Great for adding branded text, logos, and graphics to your videos.
Familiar interface for anyone who's made a flyer.

e Native Platform Tools

Instagram, TikTok, and YouTube Shorts all have built-in editing. You
can record, trim, add captions, and post without ever leaving the app.




Confidence Check

What's Holding You Back?

Before we talk about what to do, let's name what gets in the way. Every single barrier below is completely normal, and completely solvable. Recognizing
your barrier is the first step to getting past it. Take a moment and identify which one resonates most with you right now.

Fear of Being on Camera Not Knowing What to Say

Completely normal, and it fades with practice. Your first video doesn't You already know what to say, you say it to clients every day. The
need to be perfect. It just needs to exist. H.E.L.P. framework turns your knowledge into a script.

Technical Challenges Time Constraints

A smartphone and free apps are genuinely all you need. We'll walk Batch-record 3—-4 videos in one session per week. It takes less time

through it step by step, no tech background required. than you think, and repurposing multiplies your output.



Common Mistakes

Pitfalls That Kill Video Engagement — And How to Avoid
Them

Knowing what notto do is just as valuable as knowing the right steps. These are the most common mistakes aging in place professionals make when
starting short-form video, and simple fixes for each one.

—— —0— —0—

Weak Opening Covering Too Much Being Overly Promotional

Starting with "Hi, my name is..." loses One video = one idea. Trying to pack in five Nobody watches ads by choice. Lead with
viewers immediately. Lead with the problem tips creates confusion. Save each tip for its education and value. Trust leads to

or tip first, introduce yourself after you've own video, that's five pieces of content from consultations, hard selling drives people
already delivered value. one brainstorm. away.

No Captions No Call to Action

85% of social media videos are watched on mute. Always add Always tell viewers what to do next, follow, comment, DM, or visit your

captions. CapCut generates them automatically in seconds. website. Without a prompt, most viewers simply scroll on.



Busting the Myths

Three Things That Are Simply Not True

These myths stop talented professionals from ever hitting record. Let's put them to rest for good.

Y Myth: | need professional equipment.

Reality: A smartphone and a sunny window produce videos that
outperform expensive productions. Families trust authenticity, not

production budgets. The most-shared aging in place videos look exactly
like yours will.

Y Myth: "I'm too old or not tech-savvy!

Reality: Your lived experience and deep expertise are your greatest
assets. Platforms are designed to be intuitive. And when you look like

the families you serve, they trust you even more.

X Myth: 'l don't have anything interesting to say!

Reality: Every question a client has ever asked you is a compelling video
topic. The families watching you don't know what you know — and
they're desperate for your guidance.



Your Action Plan

Do This Next: Your First Week in Short-Form Video

You don't need a perfect plan, you need a simple plan you'll actually follow. Here's your clear, achievable roadmap for the next seven days. Commit to
these five steps and you'll have your first video published before this time next week.

= Step 1. Choose One Platform

Pick Instagram Reels, YouTube Shorts, or TikTok. Just one. Download the app and create a free business account today.

@ Step 2: Write Three Video Topics

Use the H.E.L.P. framework and the Problem — Tip — Benefit formula. Think about the top three questions clients ask you.

@ Step 3: Batch Record in One Session

Block 30—45 minutes. Find a bright window, prop up your phone, and record all three videos back to back. Done.

o@ Step 4: Post Once This Week

Add captions with CapCut, write a simple caption, and hit publish. Consistency matters more than perfection, one post starts your
momentum.

qf_—D/ Step 5: Repurpose Across Platforms

Once you're comfortable with one platform, post the same video to the others. One video, three audiences, zero extra filming time.



Commitment Exercise
Write It Down — Make It Real

Research shows that writing down a commitment dramatically increases the chance you'll follow through. Take 60 seconds right now to answer these
three questions in the chat, or jot them in a notebook. This is the moment invisible professionals become unforgettable ones.

Your Three Commitments Remember: Progress Over Perfection

My chosen platformis: Your first video won't be your best video, and that's completely okay. Every

My first video topic is: trusted expert you've ever seen online started exactly where you are right

now: hitting record for the very first time.

| will record it on: (day and time)

"The families who need you most can't find you if you're invisible. One

video can change that."

Start this week. Stay consistent. Watch your community grow.




e Key Takeaways: What to
Remember

¥, Video Builds Trust Fast

Short-form video reaches families at the exact moment they need you — and builds

connection faster than any other medium.

B No Tech Skills Needed

A smartphone, natural light, and genuine expertise are genuinely all you need.
Authenticity beats production value every time.

=] Use the H.E.L.P. Framework

Hook — Educate — Localize = Prompt. This repeatable structure makes every video
clear, engaging, and actionable.

"7 Consistency Wins

One video per week, posted consistently, builds more trust over time than any single

viral moment ever could.




